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FASB Codification
	The review on FASB on a business cross-section concerning CPAs and managing accountants is essential in the identification and utilization of descriptions and implementing new standards assessing both new and pending ones. FASB guidance is controllable in having an impact in running a business. The first Company is Walmart Inc., whose significant involvements are retail and wholesale(Hall, Hayes & Swinney, 2020). The industry carries the activities of an assortment of products and services in everyday life. It comprises 47.95% individual stakeholders, 16.97% other institutionalized and about 14.16% mutual holders. The second business is the Apple Inc. company specializing in electronic merchandise, computer software and other online products. Apple is one of the largest smartphone manufacture and information company competing with other major American companies like Amazon and the like (Kham, Alam.M & Alam.S.,2015). Financial accounting standards update provided the following ASUs 
[bookmark: _GoBack]ASU; Revenue from Contracts with Customers. 606
	The FASB ASU number for this is ASU 2014-09 (Hall, Hayes & Swinney, 2020). This ASU states that Walmart needs to embrace a new model recognition with the appreciation of revenue accrued from interactions both goods and servicesfrom customers and the responses it gives back to the CompanyCompany considering the expectations from the goods and services. Apple Inc. is involved in amending the existing class for revenue recognition hence the utilization of the retrospective model overall.  The impact this model does is that the management continues to have a close examination of the effects as reflected in the financial statement of the organization. The management significantly continues to assess the quantitative and qualitative disclosures as guided by the ASU. I believe the FASB will implement this rule because the management expectations are that profits entangled with the unredeemed base of the CompanyCompany as issued in gift cards will alter and gain recognition as covered by the newest standard against waiting for the significant card to expire or become remote. 
Leases 842
The FASB ASU number is 2016-02 (Hall, Hayes & Swinney, 2020). The objective is to raise transparency and accountability compared to the other companies in a similar environment by adopting leasing assets and leased liabilities on the balancing documents with transparent disclosure of data in arrangements covered both in Walmart and Apple Inc. The benefit of this pending ASU is that the management expects a material impact on the Company'sCompany's business on the net income and cash flows. The reader of the financial statement of this disclosure will have faith and hope in truancy presented by the transparency and comparability; this CompanyCompany intends to make on the external environment. 
Financial Instruments 825
The FASB ASU 2016-01 updates elements of disclosures in recognized, measurable, dispending financial instruments (Kham, Alam.M & Alam.S.,2015).  Walmart expects the exposure to grow significantly as it primarily affects the Company'sCompany's accounting management for investing in JD. Com. Apple Inc. adopted the income taxes that require the adoption of income taxes and effects on the intra-entity interactions of services apart from the inventory.  In both companies, they are likely to benefit from the detrimental income taxes as utilized.  I believe the CompanyCompany will implement this ASU because its adoption brings changes in its value and contemplation of the net revenue. The reader of the financial statement is expectorant of the losses on the financial instruments. 
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